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_ Opening its doors on October 26, 
the 29th Tokyo Motor Show at 
the “Nippon Convention Center” 
(Makuhari Messe) was a spectacular 
parade of passenger and commercial 
vehicles, motorcycles and parts by 
some 350 companies, 2 governments 

and an industry organization from 

13 countries. Three days longer and 

with extended visiting hours, this 

years show drew a record crowd 
more than two million car enthusiasts 
and experts during its two-week run. 
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Makuhari Messe, location of the Tokyo Motor Show. 
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The 29th Tokyo Motor Show 


Kicks Into Gear 


On October 23 and 24, designated as press days, FHI President Isamu 
Kawai and Director Minoru Sasaki participated in the opening ceremony 
at the Subaru corner, presenting their remarks to attentive representatives 

of motor publications from around the world. 


Our roots as a 4WD motor vehicle 
manufacturer go back to the Subaru 
360, which was developed in 1958 
in accord with the National Auto- 
mobile Plan. In 1966 we released the 
compact Subaru 1000 which sought to 
achieve both superior driving and 
comfort. These were achieved through 
our original front-wheel drive system 
and our horizontally opposed engine. 
Since then, we have pioneered ad- 
vancement in 4WD passenger cars, 
and made active safety a key concept 
in our extensive research and devel- 
opment activities. Led by our 
4WD traction technology, we have 
introduced the latest innovations to 
our chassis, brakes, suspensions, 
steering and all other areas of the 
automobile. Through a harmonious 
fusion of diverse elements, we have 
directed our energies to the steady 
enhancement of safety and driving. 

On the other hand, the automo- 
bile market is maturing rapidly. We 
continue to strive for automobiles 
that excel by every measure, both 
satisfying users’ constantly diversify- 
ing values and needs, and addressing 
social concerns such as environmen- 
tal protection and safety. 

In this context Subaru seeks tech- 
nological advances enabling unique 
automobiles that reflect the needs of 
the age. Amid the current Tokyo 
Motor Show’ unifying theme of 
“Discovering a New Relationship: 
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Man, Car and Earth as One,” Subaru’s 
theme of “Technology for the Earth” 
expresses Subarus approach to car 
manufacturing. Our approach seeks 
a technologically advanced fusion of 
driving enjoyment on the one hand, 
with response to the current needs for 
environmental protection and safety 
on the other. The vehicles on exhib- 
it here appeal to Subaru’s philosophy 
of “creating a new style of per- 
formance” through “excellent tech- 
nology for people’ sake.” 


President Kawai addressing Subaru distributors from around 
the world. 


Director Minoru Sasaki 
Stresses Technology as 


a Means to an End 


“Human-oriented technology” forms 
the basis of Subaru’s_ philosophy. 
Emphasizing a universal and natural 
logic, we at Subaru intend to continue 
manufacturing cars that engender 
our customers’ trust. Here at the 
motor show, we have introduced the 


Director Sasaki stressing the need for “human-oriented technology.” 


concrete realization of this synthesis 
of logic with technology. 

Worldwide, Subaru has garnered 
praise for its Leone and _ Legacy 
Station Wagons, and refinements in 
this genre have led to creation of the 
Amadeus concept car. Based on the 
SVX, the Amadeus has a classy, sporty 
style that defies the traditional con- 
cept of a station wagon. Equipped 
with various safety mechanisms, the 
Amadeus goes beyond the limits of 
convention for a safer, sportier, more 
comfortable wagon. 

We designed the Rioma, a sporty 
two-seater 4WD, to reawaken the joy 
and allure of driving for those who 
have grown up with cars as a routine 
part of their lives. 

The Hanako, targeted at young 
independent women, was created ac- 
cording to adult tastes, while pre- 
serving the fun aspects of driving. 

We hope that through our dis- 
plays and presentations at the Tokyo 
Motor Show people will have a bet- 
ter understanding of our products 
and principles. 
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Ornamented with green coloring and a wooden frame, 
the Subaru passenger vehicle corner reflected the company’s motor show 


theme of “Technology for the Earth.” 


~ Amadeus (The Main Stage) 


Fifteen monitors from above simul- 


2 taneously displayed images of the 
~ Amadeus as it stood majestically on 
a turntable. | 


- ates on the m main in sage : 


Another view of the Amadeus. 


Subaru Technical Illusion 
Theater 


Demonstrating innovations made 
through development of the Amadeus 
concept car, four aims of Subaru 
technology were spotlighted: comfort, 
performance, safety and environmen- 
tal protection. The Multi D Vision 


baru Technical Illusion Theater 


2. “Amadeus” Chassis Model 

3. 3.3iter 4-com 24-valve H-6 Engine 

With VID+E- 5AT 
.  0.66-liter 4-cylinder DOHC EG! 


— Super-charged Engine With 
Intercooler 
+5. Fuzzy ECVT 
. Super 2-stroke V-4 Engine | 
. _ ADA (Active Drive Assist) System — 


system featured holographic images. 
Through a clear and thought-pro- 
voking presentation of chassis, body 
and engine models, the unique world 
of Subaru technology was illuminated 
to maximum effect. 


The holographic images could be observed 

-' and enjoyed from multiple sides. Audio/ 
visual presentations and holographic images 
made understanding Subaru technology simple. 
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One of the WRC rally cars racing 
to represent the power of Subaru. 


Seana 


The SVX proudly stands out among 
the competition. 


The Hanako drew all eyes with its 


strikingly cute and whimsically 
elegant exterior. 


The Hanako targets 
the modern girl not 
too busy to have fun. 


Technology as a means 
for humankind to achieve a more har- 
monious relationship with the environment was 
the theme behind the Subaru booth. 
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As the genuine article posed below, 
monitors displayed the classy Rioma 
as it revolved on a turntable. 


The Rioma represents 
modern technology 
harnessed in clas- 

sic styling. 


Lad 


The Amadeus’s chassis re- 
volving around for all to see. 


Specitications 


Overall length: 4865mm 

Overall width: 1830mm 

Overall height: 1300mm 

Wheelbase: 2610mm 

Engine type: Normally aspirated, 3.3-liter, DOHC, 24-valve, 
Horizontally opposed 6 cyl. 

Max. output: 250ps/6400rpm 

Max. torque: 32.0kg-m/4800rpm 

VTD-4WD With E-SAT (Variable Torque Delivery Electronically 

Controlled 4WD System With Electronically Controlled 5-speed 

Automatic Transmission) 

ASR (Anti-slip Regulator) 

R-ELSD (Rear Electronically Limited Slip Differential) 

ADA (Active Drive Assist) System 

HID (High Intensity Discharge) Headlights 

HUD (Head Up Display) 

Air-Pressure Monitor 

GPS (Global Positioning System) Navigation 

AFS (Anti-frost System) 

SNS (Subaru’s New Suspension) 

ERS (Electronic Rear-wheel Steering) 

ABS (Anti-lock Brake System) 


VID-4WD System with E-SAT 
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Once viewed by the Japanese as 
a boxy, unstylish mode of transpor- 
tation, the station wagon has _ un- 
dergone an image change. Its status 
in Japan has been largely enhanced by 
the success of the Subaru Legacy 
Station Wagon. Building on this 
popularity, FHI has developed 
Amadeus, a concept station wagon 
based on the SVX. Sporty and luxu- 
rious, it will transform the traditional 
image of family cars. The Amadeus 
has a 3.3-liter, 4-camshaft, 24-valve, 
horizontally opposed 6-cylinder en- 
gine. The VID-4WD with E-5AT 
offers precise control, sporty hand- 
ling and smooth acceleration. Its 
unique exterior design flaunts a sleek, 
aerodynamic form set off by a rear 
spoiler integrated smoothly into the 
roof rails, and the spacious and com- 
fortable interior makes even long- 
distance trips a pleasure. 

An array of technology has been 
implemented. The VI'D-4WD system 
enables superior performance as well 
as active safety. Another active safety 
measure, the ADA system, uses image- 
recognition to monitor surrounding 
traffic through a CCD camera, 


The interior of the Amadeus was designed for both function 
and comfort. 


tracking the car’s position on the road 
and the shapes and distances of 
obstacles; air bags are included as 
passive safety features. An aluminum 
suspension subframe, a specially de- 
signed lightweight plastic fuel tank, 
and an FRP propeller shaft augment 
fuel efficiency; environmental protec- 
tion measures include water-soluble 
paint and an environment-friendly 
refrigerant in the air conditioner. 
A thoroughly modern station wagon, 
the Amadeus is_ representative of 
a new generation of consumer- and 
environment-friendly vehicles. 
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Overall length: 4370mm 

Overall width: —1770mm 

Overall height: 1280mm 

Wheelbase: 2520mm 

Engine type: Turbocharged, 2.0-liter, DOHC, 4-cam, 16-valve, 
Horizontally opposed 4 cyl. FFE (Flexible Fuel Engine) 

Max. output: 280ps/6400rpm (methanol 85%: gasoline 15%) 
220ps/6400rpm (gasoline 100%) 

Max. torque: — 36.5kg-m/4400rpm (methanol 85%: gasoline 15%) 


27.5kg-m/4000rpm (gasoline 100%) 
Dual Range (High/Low) 4WD with a SMT 


Rioma’s rear is what most cars on the road will see. 
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» RIOMA 


The Rioma is an exciting new 
compact 4WD sports car designed for 
value-conscious young adults with clas- 
sic preferences. This open two-seater 
is turbocharged, with a 2.0-liter, 
DOHC, 4-cam, 16-valve, horizontally 
opposed 4-cylinder flexible fuel en- 
gine (FFE). The Targa-top insures 
added safety. 

A product of the age of energy 
conservation, the Rioma runs on 
a mixture of methanol and gasoline, 
using different mixture ratios for 
maximum efficiency. The FFE uti- 
lizes information from a methanol 
density sensor to determine proper 
fuel injection levels and ignition 
timing, while the turbocharger ex- 
tracts full power from the high-octane 
methanol. In addition, intake port 
heaters reduce exhaust emissions and 
improve starting ability at low tem- 
peratures. Because engine perfor- 
mance varies depending on_ the 
density of the methanol, a dual-range 
(high/low) 4WD with 5-speed manual 
transmission is used. When the ratio 
of methanol is high, selection of 
the high range results in quiet and 
efficient operation. 


MT 


Fine craftsmanship defines the interior of the Rioma. 


3295mm 
1395mm 
1360mm 
2295mm 
658cc, SOHC, In-line 4 cyl. 
Max. output: 48ps/6400rpm 
Max. torque: 5.6kg-m/4000rpm 
Fuzzy-controlled ECVT (Electro-continuously Variable Transmission) 


Overall length: 
Overall width: 
Overall height: 
Wheelbase: 
Engine type: 
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The lightweight Hanako reveals 
a new dimension to the notion of 
cuteness. This popular Japanese trait 
is melded with chic styling aimed at 
attracting young, urban women who 
have defined a personal and inde- 
pendent lifestyle. Easy and pleasur- 
able to drive, the car transcends mere 
cuteness to appeal to sophisticated 
adult tastes. This graceful two-seater 
has maximum torque of 5.6kg-m per 
4000rpm, and is equipped with 
a 658cc, in-line 4-cylinder engine and 
a fuzzy-controlled electro-continu- 
ously variable transmission (ECVT). 


The super 2-stroke V-4 engine 
achieves high displacement, improved 
fuel efficiency, low vibration, silent 
running, clean emissions, high torque 
at low speeds and a broad range of 
power — all with low maintenance. 
The 2-stroke design has double the 
firing impulses of a 4-stroke. The 90- 
degree V-4 layout enables the engine 


The car’ naming plays on the wide 
popularity enjoyed by the women’s 
magazine of the same name. 


to approach the high-torque, low- 
vibration capabilities of a V-8 in 
a smaller space. With no sacrifice 
in performance, the engine is en- 
vironment-friendly and designed to 
conserve energy and natural resources 
through use of alternative fuels. 
Moreover, fuel efficiency has been im- 
proved through direct electronic in- 
cylinder fuel injection. 
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In addition to the basic versions of the Legacy, SVX and Rex 


models, a number of “dressed-up” versions made a special appearance 


the Alcyone SVX “Greenish Air” sports unique body and interior coloring. 
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The Legacy Touring Sedan “November Steps” exudes high-quality comfort. Its sliding 
canvas top is electronically controlled and folds into the trunk. 


at the motor show. 


A special version of the SVX, 


New-generation 660 
power train 


The new-generation 660 power train 
for light passenger cars combines 
a newly developed 4-cylinder super- 
charged DOHC engine with a fuzzy- 
controlled ECVT. With high priority 
on tight packaging for easy in- 
stallation, FHI condensed the engine 
head to allow a degree of head space 


For those headed to the marina, the Legacy Touring Wagon “Peter Storm” 
is equipped with paneled cabinets, flexible partitions for luggage storage, 
and Peter Storm waterproof upholstery. 


An adaptation of the 660 Rex Super Charger, the Rex “riora” 
anticipates convenient shopping with a “shopping box” 
next to the back passenger seat. 


comparable to the SOHC 2-valve 
model. The engine achieves improved 
intake flow through wide-bore valves 
and ample valve lift, while the com- 
pact, small-bore combustion chambers, 
high-angled valves and center plugs 
combine for a compression ratio of 
9.0, unusual in a supercharged en- 
gine. The fuzzy logic transmission 
computer furnishes smooth, high- 
response acceleration. 
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A Commercial Success 


Part of the company’s motor show theme of nature’s importance, 
FHI’s commercial vehicle corner displayed the company’s versatility, 
which ranged from flashy vans and delivery wagons to spacious tour 

buses and cleaning robots. 


ec leat,” a dressed- “up ver- 


fion of a florist’s unique 


bar “Hana Cargo” 


ks and hanging rails. 

“Clean Robot” has sen- 
llision with walls and 
it has broken down 
cleaning technology. 
terope Superior” high- 
As, | built in cooperation with 
Corporation, is outfitted 


pret aie) a 
Sambar “Hana Cargo” 
Sambar 4WD ‘te Dias > 


The Robin Hybrid System 
Car standing out. 


“Asterope Superior” high-decker bus, for travel in comfort 
and style. 


Special Edition 8 


SUBARU 


wm “Hana Cargo” provides 
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The CM-I is ideal for all s 
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The Domingo “Bz” and 
Sambar Try Dias “Big Wave 
Heat” formed an attractive 
display at Subaru’s com- 
mercial vehicle corner. 


“Big Wave Heat” shows off a sporty pose. 


Specifications 


Overall length: 3100mm 

Overall width: 1395mm 

Overall height: 1590mm 

Wheelbase: 1990mm 

Engine type: Supercharged 658cc, SOHC, In-line 4 cyl. 
Displacement: 658 

Max. output: 64/6400 

Max. torque: 8.6/4400 


The fruit of Subaru’ cooperative 
effort with two other manufacturers, 
the CM-I is equipped with a midship 
engine and short wheel base for easy 
turning, and provides the driver with 
a wide range of vision — optimum 
traits for speedy delivery around 
town. Caterers, for example, would 
find it ideal. The utility of the CM-I 
is blended with a uniquely sporty air 
that enhances the pleasure of time 
spent on the delivery path. 
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A Star in the Marketplace 


"Twas October 24, the night before 
the trip to the Tokyo Motor Show, and 
nearly 100 Subaru representatives 
from 30 distributorships around the 


world had gathered at the Tokyo 
Hilton International Hotel for a buffet 
party hosted by FHI. President Isamu 
Kawai, joined by 59 other FHI top 
executives and personnel, expressed 
his “great pleasure to be able to wel- 
come Subaru distributors from around 
the world,” and gratitude for their 
efforts in promoting Subaru sales. 
“As you know,” he told the dis- 
tributors, “competition is growing 
more intense day by day and Subaru’s 
marketing environment is difficult. 


However, since I became president, 
my operating philosophy has focused 
on three elements: recognizing real- 
ity, management from the heart, and 
top priority for customers.” 

“We will never stop working to 
become a star in the marketplace.” 
President Kawai added that “the 
Legacy is steadily gaining a fine repu- 
tation. Also, the SVX, which was 
recently introduced to the American 
and Japanese markets, is being very 
well received. With this kind of suc- 
cess, Subaru is ready for another leap 
forward.” Noting their upcoming visit 
to the Tokyo Motor Show, he urged 
the distributors to compare Subaru 
to other manufacturers for “convinc- 
ing evidence that Subaru’s products 
and technology are second to none.” 

The atmosphere grew lively as 
everyone engaged in spirited conver- 
sation and exchanged introductions 
and business cards. After an enthusi- 
astic kampai — which Director Hongo 
explained was the Japanese version 
of “bottoms up” — everyone paid their 
compliments to the delicious mix of 
Japanese and Western entrées. 
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Motoring Into the Future 


Subaru distributors and FHI staff boarding an FHl-made bus to the 29th Tokyo Motor Show. 


October 25 at the 29th Tokyo 
Motor Show was designated for spe- 
cial guests. That morning, 120 Subaru 
distributors and FHI staff set out from 
the Tokyo Hilton International Hotel 
in three FHI-made sightseeing buses 
for the ride to Makuhari Messe, the 
site of the motor show. Despite rain 
and a slow start, traffic was less con- 
gested than anticipated, and the 
group arrived at the Messe with time 
to spare. Upon the opening of the 
doors, the party of distributors 
dispersed into the crowd. 

The Subaru distributors headed 
directly for the Subaru passenger 
vehicle display corner, located in the 
center of the building. Given a rare 
opportunity to glimpse some of the 
features of the future, they scru- 
tinized with enthusiasm the concept 
and dressed-up cars, even clambering 
inside some of the display models for 
a “hands-on” experience. 

All too soon, the clock struck 3:30 
p.m., signaling time to regroup. For 
some of the distributors, the four 
hours allotted for the tour were not 
enough and some stayed behind to 
roam the grounds at their leisure. 


The remainder boarded the buses for 
the return trip back to the hotel. 

As the bus rolled along the hour- 
and-a-half trip home, Subaru’ survey 
regarding the Motor Show was dis- 
tributed to capture the visitors’ im- 
pressions while still fresh. After- 
wards, many took the opportunity to 
nap, enjoy the view of down- 
town Tokyo and Tokyo Bay, 
and reflect on the ex- 
periences and stimuli of the 
past few days. 
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Impressions of Subaru 


Among those eager to view tomor- 
rows technology today were Subaru 
distributors from around the world. 
Asked to record their impressions on 
a survey, respondents cited the shows 
grand scale, convenient organization 
and wealth of product variety and 
information as reasons for its success. 
Most of the information pamphlets 
and presentations were in Japanese, 
however, and although the large num- 
ber of visual displays helped foreign 
visitors to sidestep the language bar- 
rier, many of the survey respondents 
expressed a strong desire for English- 
language materials. 

Receiving high praise from the dis- 
tributors, this year’s exhibits conveyed 
a rich sample of Subaru’s advanced 
engineering and technology. A num- 
ber of respondents to the survey noted 
the attractiveness of technical ex- 
hibits that highlighted safety inno- 
vations, engine refinements and 
4WDs. Roughly half of them rated 
Subaru superior to other auto manu- 
facturers in terms of visual impact 
and availability of information. 

Among the Subaru concept cars, 

f — oe me a Vo the Rioma and Amadeus were rated 
—_— - ey are es most interesting. Subaru distributors 
; , ) — lauded the Rioma as a tantalizing new 
sports car, with such cutting-edge tech- 
nology as its dual fuel engine. The 
Amadeus was cited as a station wagon 
for the next gene- 
ration. Practicality 
. 2 and innovation con- 
<a tinue to be well- 
a «ein springs of inspira- 
tion for Subaru — 
and the company’s 
key to custom- 
er satisfaction. 
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A typical moment at the Subaru corner, where people converged 
to get a glimpse of Subaru’s hot new models. 


Well over two million people 
attended the 29th Tokyo Motor Show, 
an automobile extravaganza called 
“the world’s preeminent automobile 
exposition” by Fortune magazine. 
The big attraction, of course, was the 
displays of hundreds of companies 
and other organizations from around 
the world. For many manufacturers, 
it was an opportunity to show off 
some of their most innovative and cre- 
ative technology, some of which had 
never before been seen by the public. 

The shows theme, “Discovering 
a New Relationship: Man, Car and 
Earth as One” was reflected in the 
motor show slogans of most of the 
manufacturers. However, although 
this years show highlighted envi- 
ronment-friendly cars and technol- 
ogy, Fortune was quick to add that 
some aspects of the show remained 


A member of the foreign press examines Q display for a possible 
story in one of the many magazines covering the motor show. 
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unchanged. “Compared with its rival 
shows in Frankfurt, Paris, New York, 
Detroit, and elsewhere, Tokyo still 
has the most elaborate production, 
the biggest video screens, and the 
loudest music.” 

Press coverage was abundant at the 
motor show, befitting the unveiling 
of some of the most exciting tech- 
nologies from the world’s preeminent 
automobile manufacturers. Of special 
note were the concept cars repre- 
senting each companys vision of the 
driving future. Subaru’s concept cars 
received praise in many automotive 
magazines, as well as even making 
an appearance on a magazine cover. 


magazine with a circulation of four 
hundred thousand. “Subaru,” he ex- 
claimed, “bested the other auto- 
makers with not just one, but three 
superior offerings. Seeing the 
Amadeus in photos, I liked it im- 
mediately, and the genuine article was 
even more gratifying. The Hanako 
matched its exceedingly cute exterior 
with impressive technical capa- 
bilities.” Harry, however, was most 
bowled over by the Rioma, compar- 
ing it favorably to the Alfa Romeo 
Spider. Perhaps the Rioma’s unique 
red and blue blend and its classic 
styling had something to do with 
Harrys enthusiasm. Whatever the 


Receiving ample press coverage, Subaru and other manufacturers later had their 


A reporter for the U.S. Automotive 
Press Service, “Giant Harry,” had 
only raves for the Subaru presen- 
tation. His remarks appeared as a fea- 
ture in driver, an automotive 
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products appear in automobile magazines. 
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reasons, the Rioma won Harry’ vote 
for the No.1 position, while Amadeus 
placed fourth among his choices 
of the five best cars at the show. 
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